
The mac
is back

In my line of work you meet a lot of interesting people – the
famous, talented, inspired, clever and crooked. And then every so
often you meet someone who is, well, just something else.

So, as I’m writing this and remembering the conversation I
had with Molly Bedingfield in a small meeting room just off
Trafalgar Square, I’m remembering too an overwhelming feeling of
being in the presence of somebody really very special.

Later, when Molly emailed me saying: “Thanks for being an
Angel,” I knew I was hooked.

But to start at the beginning: Molly is the mother of pop stars
Daniel and Natasha Bedingfield. Her youngest daughter Nikola,
27, is a songwriter (she wrote one of the songs on Cheryl Cole’s
number one album), right on the edge of her own musical career.
Her youngest son Joshua, 21, is a musician too.

All four Bedingfield children were taught at home by their
parents Molly and John who were globe-trotting charity workers,
originally from New Zealand. They home educated their kids so
they could take them along on their travels. 

A while back, long after Daniel and Natasha had become
famous, Molly heard a series of whispers about charities and
charitable giving that made her think.

When disaster strikes, big name charities often collect huge

amounts of money, but they don’t necessarily have the
organisation on the ground to distribute it, so they subcontract
that out. The subcontractors sometimes subcontract too. And by
the time it reaches the people who need it, three or four charities
might have taken admin costs out of the original figure,
dramatically reducing its impact.

“I was so horrified,” Molly says. “I thought, my goodness,
something needs to be done.” 

So, she launched the Global Angels Foundation: an
international charity that promises 100 per cent of all funds raised
by the public will go to the people who need it most, with nothing
taken out for administration.

“People just loved it,” Molly remembers, “I wasn’t the only
one. I was kind of hooking into something that the public had a
huge hunger for.”

Global Angels was launched in July 2005 with a concert
featuring Daniel, Natasha and Lemar in the unlikely setting of
Coutts Bank in the Strand. 

From the outset, the deal was that every penny donated by
the public would go direct into already active, well-researched
and sustainable charity projects on the ground. So, if you buy a
ticket for a Global Angels event, it will come with a 100 per cent
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MOTHER OF MUSICIANS DANIEL,
NATASHA, NIKOLA AND JOSHUA,
MOLLY BEDINGFIELD IS ON A
REMARKABLE MISSION TO
CHANGE THE WORLD – AND
GUESS WHAT, SHE’S SUCCEEDING.
ERIK BROWN REPORTS

On the side
of the Angels

MOLLY BEDINGFIELD -

AN ANGEL IN INDIA 

For more than 150 years, the name Mackintosh has been
synonymous with premium quality outerwear, the brand name
coming to define the very idea of raincoats – the ubiquitous British
“mac”. So, it comes as no surprise that the company has chosen
Mount Street – London’s latest fashion enclave – for its first ever
standalone store.

Design highlights of the two-floor, 90 sq m state-of-the-art
store (by interior designer and architect Wonderwall) include a
museum-style area showcasing Mackintosh products from the
archive and a specially created womenswear room.

The new store also exclusively stocks the full limited-edition
collaboration with avant-garde French fashion label Kitsune,
featuring coats inspired by three of the world’s major capital cities
– London, Tokyo and Paris and, for spring/summer, Rome,
Stockholm and Berlin.

The world’s first formal waterproof fabric – the “Mackintosh”
cloth – was invented back in 1823 by Charles Mackintosh and
the same techniques used to make the coats then are still used
today. From generation to generation, the precise skills needed to
tailor a Mackintosh coat have been passed along and attention to
craft and detail is evident in each garment. 

Tailors train for three years to reach the standard of
craftsmanship required before they begin to work in earnest on
the factory floor, creating both machine-made lightweight styles in
England and hand-made garments in the tiny Mackintosh factory
in Scotland, where they produce 300 raincoats a week.

Although still sporting many of the original features of the first
Mackintosh coat – a riding coat designed to keep its wearer
protected from the weather on horseback – one glance around
the new Mount Street store indicates that the brand has moved

from high function into high fashion, with new silhouettes,
contemporary shades and cuts. In fact, for the past two decades,
the Cumbernauld factory has produced outerwear for some of
the world’s most famous fashion houses, including Cèline,
Hermès, Tom Ford and Ralph Lauren.

Stocked in England, Scotland, Japan (where it is a cult
favourite), Hong Kong, Germany, Switzerland, France, the
Netherlands and America, Mackintosh has grown from humble
beginnings to an international concern. 

Maker’s Mark
The five hallmarks of an
authentic Mackintosh

Rivets. Beneath the arm of a

Mackintosh raincoat, five brass rivets

provide ventilation – a legacy of the early

heavy riding coats.

Buttons. Cut and polished to a

high sheen, and engraved with the

Mackintosh name, the buttons are made

either from naturally shed horn, or from

the corozo nut, the fruit of the Tagua

palm (found in South America).

Seams. The interior seams of every

Mackintosh piece are hand-glued,

pressed perfectly flat, and then taped for

total weatherproofing.

Label. Inside every Mackintosh, a

care label featuring the trademark Dandy

explains how to get the best wear from

the raincoat.

Tactility. The ultimate test of a true

Mackintosh is in the way it feels – check

for the structured drape and soft rustle of

the cloth.

BRITISH HERITAGE BRAND MACKINTOSH HAS GROWN
FROM HUMBLE BEGINNINGS TO AN INTERNATIONAL
FASHION BRAND AND LAST MONTH SAW THE OPENING
OF ITS FIRST STANDALONE STORE IN MOUNT STREET

FASHION: Selma Day
selma@pubbiz.com
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BUSINESS: Erik Brown
erik.brown@pubbiz.com

MOLLY'S SON DANIEL

AND AMY CARTER-

JAMES IN GULUDO,

MOZAMBIQUE

promise that you can trust.
The organisation meanwhile is supported by corporate

sponsors or Angels – companies and individuals who have
donated their services to keep the charity going. And so the
office was donated by serviced office supplier MWB, their
accountancy, graphics and website have all been donated too,
and when there are fundraising concerts, the artists donate their
time.

This was a core part of Molly’s aim. She wanted to join what
she saw as a movement for good in the world, and to do that
she had to allow everyone “the chance to be an Angel in some
way that they find easy, the way that comes natural to them”.

There are two separate bank accounts – one for public
donations to charity projects worldwide, the other for operating
costs – and there is no crossover. It’s so simple, it’s amazing it
hasn’t been thought of before.

The actual establishment is tiny and only three people are
paid: Molly, a bookkeeper and “a girl who works with us on social
networking and so on”. Everybody else donates their time and
skills. 

And it works. Global Angels is active on live projects in
Mozambique, Sierra Leone, South Africa, Kenya, Costa Rica,
Nepal, Thailand, Cambodia and India. It runs a “feed a child for a
year” programme, provides water and education for thousands
and helps children born into prostitution or trafficked.

Its aim is “to change the course of history for children and to
make the world a safer, kinder and healthier place for all children”.

In the little room off Trafalgar Square, Molly seems a little
wearier than when we first met, until she starts talking about a

real project and the enthusiasm builds. Listen: “So, there was one
community in Kenya, in the Masai region. It’s incredible poverty –
living in mud huts, beautiful red clothes, just awesome people.
When I went there four or five years ago, I saw primary schools
with several hundred children in them. The children walked for
miles and miles and miles to get there. They all had school
uniforms … but when they finished primary school there was
nothing.

“Only one child a year from a school of 500 could go to
secondary school, and there’s five schools there and all of the
kids were doing to so well, they were all graduating, hungry to
learn. I was like, what you’re doing is amazing. Don’t you need a
secondary school? And they went, yes we long for a secondary
school. So I said, okay, I’ll raise the money for a secondary
school.”

Using money donated by GKN and working with local teams,
Global Angels not only delivered the school, but also – and
crucially – water to supply it and 6,000 villages in the drought-
ridden area.

“Isn’t that amazing?” Molly says, beaming. And I have to
agree that it is.

There is more, much more: Molly’s skydive over Everest which
raised $300,000 for children in Asia, the charity’s relationship with
explorer Bear Grylls, the work Molly is doing in Mozambique with
award-winning young English social entrepreneur Amy Carter
Jones. But there’s a limit to what you can get onto two pages of
an A4 magazine. 

Go look at the websites below – but first just listen to what
Mark Fuller of Embassy in Old Burlington Street has to say about
Molly (he sits on her advisory board): “Molly’s energy is amazing,
and she doesn’t take no for an answer – exactly what you need
in today’s financially challenging climate. Let’s face it, without her
Global Angels doesn’t exist.”

www.globalangels.org 
www.bespokeexperience.com

Global Angels’ aim is “to change the
course of history for children and to
make the world a safer, kinder and
healthier place for all children”




